
 

Older shoppers ‘deserting retailers’  
 
Older Australians are “fleeing major retailers” according to a poll by Essential Report, 
published by Crikey.com this week.  
 
The poll, based on voluntary responses by an online voter panel numbering 100,000 
people, shows younger Australians are saving more and spending less - and shopping 
more online. 
 
But the real surprise is the changing habits of older consumers Crikey.com reports. 
 
“Seniors and middle-aged people tend to account for much less of the overall retail spend 
than younger people, but in this case it appears major retailers can't win either way: 
younger shoppers who profess not to be overly fussed about issues such as price or 
service at big retailers are moving onto the internet in droves, while older shoppers, more 
resistant to moving online, are being turned off major retailers by poor service and high 
prices,” reported Crikey’s analysis of the results. 
 
The survey found 46 per cent of seniors and 47 per cent of 55-64-year-olds were shopping 
either a little or a lot less at major retailers, and were also staying away from major 
shopping centres. 
 
Essential found 36 per cent of consumers across all age groups are shopping less at major 
retail stores; just 10 per cent more. Some 32 per cent said they were shopping less at major 
shopping centres (11 per cent more). Online, 42 per cent are spending more and 18 per 
cent less.  
 
The majority of online growth was driven by consumers aged 18 to 34, while 20 per cent of 
those aged over 55 were shopping less online. 
 
Respondents identified price and service standards as the main areas of dissatisfaction 
with major retailers.  
 
“The range of products available at major retailers, and the quality of goods, were both 
rated satisfactory by voters, with little variability across demographics: 55 per cent said they 
were satisfied with range and only 14 per cent said they weren't; 46 per cent said they were 
satisfied with quality and only 16 per cent not,” reported Crikey. 
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